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Measuring the impact of short term rentals in Spa

The decline of a myth



1. Objectives

1. To calculate the current size of the supply of dwellings retdadsticallythrough
P2P platforms in relation to the traditionally regulated supply (hotels, hostels, pensions)

2. To understand its principles and logics of functioning, to evaluate the degree of
GaAKINAY3IE OKINIOGSNI SEllIyild Ay GKS { K2 NI

3. To evaluate the effect of the regulatory framework upon their market attractiveness.

4. To know the profile and the principal motivations of the tourists who select STR to
analyse:

- STR capacity to attract new consumers.
- STR contribution to the economy and employment.

5. To analyse the principal externalities of the phenomenon on the urban model and the
system of neighbourhood coexistence.

6. To propose a set of recommendations for their treatment with the aim of
strengthening the competitive capacity and the sustainability of the Spanish tourist
system.
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2. Main information sources

2,203 trips analyzed 120,247 tourist trips

from a survey of tourists collected by official statistics,
from our 4 main origin Turespana, Spanish Institute
markets, made by of Statistics.

nielsen

49,123 individual ads
of rental properties
included in the top 10
P2P platforms

EY

244 regulations in
different areas for traditional
accommodation, and their
translation to the operational
Costs

50 questionnaires to
neighborhood
associations

30 interviews with
tourism specialists
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3. Main findings

1. A new economic activityHbtelization2 ¥ NI V { | if du&kt8pentiaod af
technology and its capacity to manage stocks in a more efficient way

i 2.4 millions
“ine \
1.7 millions lllions Regulated beds

in P2P - (Hotels ruralhouses

tradicionalaparments

Platforms campings)
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2. Short term rentals show an exponential growth, related to P2P platforms

penetration

Vacaciones
Espana

_ (2006
Niumba

(2005) -
— Apartments
(2006)

Number of foreign tourists staying in rented dwellings from 2001 till 2016

Source: Elaborated by Exceltur based on Frontur data (Turespafia)

8,000,000 -
7,500,000 A
7,000,000 o
6,500,000
6,000,000

5,500,000 o
5,000,000
4,500,000 A
4,000,000 ~
3,500,000
3,000,000 -

3,922,888

L
(= ]
o o
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Dwellings dedicated to tourist rental in the 10 largest P2P platforms

2003

2004

4,654,275

2005
2006
2007
2008

2009

2010

2011

2012
2013
2014

December 2014 October 2016

Listings Beds Listings Beds Variation Dec14/O:
Airbnb 75.390 287.236 130.425 496.918 73,0%
Homeaway 65.541 249.711 111.273 423.950 69,8%
Niumba 37.945 144.570 68.485 260.928 80,5%
Wimdu 34.741 132.363 51.538 196.360 48,3%
Housetrip 22.784 86.807 43.203 164.603 89,6%
Rentalia 17.059 64.995 31.293 119.226 83,4%
Vacaciones-Espana 7.400 28.194 7.740 29.489 4,6%
Only-Apartments 3.909 14.893 18.646 71.041 377,0%
[Total 264.769 1.008.769 462.603 1.762.515 74,7%|

7,867,200

2015
2016
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Capacity of Accommodation facilities in urban destinations by type (*)
Source: Compiled from information published on January P2P platforms in March 2015 and

INE
Barcelona 137,196 215,508
48% of the total supply of v
Sevilla 42,267
urban tourist s
: : Ima de Mall &esommodation for toure 27,054

ma de Mallorca , 4,566 .
accommodation in rental™ . e s e
25,639
- - Alicante 11,853 10,980
houses in Spain are
marke ed b P2P Las Palmas de Gran Canaria 4,186 7,658 i?zﬁ
t y Bilbao 3,068 7,734 ’

Santiago de Compostela 1,831 8,365 izjzi

p I atfo rm S ] 0 50.000 100.000 150.000

B BedsinSTR B Bedsin regulated
accommodation

200.000

Source: compiled by E&Y

Percentage of places concentrated in city centres

Concentration of accommodation places |
dwellings(P2P)

Concentration of accommodation placesrefulated
supply

Source: compiled bgE&Y
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1 out of 11 homes is
dedicated to tourist
rental housing (8.59
In the tourist district
of these cities
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3. The supply of rental housing through P2P platfornmsastly a business,
increasingly professionalized and substantially more lucrative than
trad |t|0nal |eases . Estimation of the ownership structure of tourist

accommodation in rental housing in P2P platforms
Source: Compiled from information published on P2P platforms
(January to March 2015) and INE

Nearly 50% (44%) of the properties presentin the
P2P portals during this study were managed by
companies or owners with more than one ad.

Company/ multi

i owner
N 44%
Barcelona source: InsideAirbnb 22/9/2016 Madrid Mallorca.

Host Name #Listings tost Name #Listings Host Name #Listings
Oscar And Diego 68 Raquel 124 Bettina 532
Lina&Marina 50 Apartamentes Temporgle 81 Anna&Marga 138
Greg a7 Mad4Rent 42 Maria 110
Hziar 53.7% 47 Javier & Aley 52.8% 37 Daniel 66.9% 107
B multi-fistings e Leticia multi-listings 35 Xisco multi-listings 2 o5
Leslie & Karina 45 Ximena 3 Xavier 82
Oxis 44 Melvin 26 Gabriel Nadal 81
Sito 37 Marco 24 Priority Villas 7
Liuis 35 Lucian 23 Lucia 64
Jaesse 31 Fanny & Julian 22 Cristina 81
Enrigue 31 Luxury Rentals Madrid 22 Juan 56

Juan 21 The Freelance-Holidays Team 53
Angel 29 , ﬁ
Jordi 28 Gabriel Avalos 21 :::;r]:;;sa & Erika (Rent A Villa 52
Rosa 28 Andrea 20 Alcudia 51
Simone Y Georgina 27 Pedro 20 Michael 50 . ]
Sylvie & Alain 26 Alexander 19 Maria 50 = tu ’

9 para

Vincent 26 Jesus 18 Roger 49 mcia turistica



This fact is derived from the greater profitability obtained for the rental of a dwelling to
tourists as opposed to its rental to lorsgiay residents (from 2 to 4 times profitability
depending on which Spanish city).

Appartment: 56 m,; 2.8
beds

[ Madrid ] [ Barcelona ]

¥ ¥
[ Monthly rent: 773[:] ] [ Monthly rent : 750[:1 J

+46% +123%

Monthly turnover: 1 y 1 3 O l] Monthly turnover: 1 y 6 7 O l]
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4. The pressure caused by the conversion of dwellings into tourist
accommodations in the historical centres of cities is causing adverse effects c
local societies. Two main effects are the following:

4.1. Increased price of housing and crowd population out of city centres

Evolution of the population and dwelling sales prices 2012-2015 in
tourist districts of Madrid and Barcelona
Source compiledfrom datafrom INEandldealista

40,0 34.4
30,0
23.7
20,0 16.1
11.4

8.5
| |
0,0 - | _— [ .- .

1.9 -0.9 20 34

-10,0 -4.1 6.0 70
-20,0

Barcelona Ciutatvella Eixample  Sant Marti Madrid Centro

< Dwelling price growth < Population growth
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4.2.A deteriorationin the quality of living and neighbourhood coexistence

590/ of the local population declare their quality of
O life is deteriorating due to the high number of
homes for holiday rental

Need for

Noise Loss of

cleanin :
(82% (67% J security
residents 70 (42%
residents .
affected) residents
affected)
affected)

Devaluation of

identity elements

of neighborhood
life

(58% residents

affected)

Maintenance
problems

(75% residents
affected)
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5. The supply of dwellings does not attract a new profile of tourist; what it
permits is travel for groups of tourists and lower expenditure profiles due to

their link to price.

Classification of tourists by age and education according to the accommodation typology

Source Surveyby NielsenFebruaryMarch2015

Over 61

Higher education
46 to 60 g
32% Secondary
350, (Bachiller, BUP, COU,
31to045 31% Vocational Training)
28%
Up to 30 25% Primary or medium
STR

® Regulated accommodation STR

Attitudinal map of tourists according to accommeoedational

41%

7%

42%

7%

52%
91%

m Regulated accommodation

typology

Source: Survey by Mislsen February-March 2015, The percentages indicate the number of mentions of each atibute by the ==t

of tourists responding to the survey,

100
9%
B0%
%
3%
0%
a0%

B

——Reglada

&

5
&
Cir

. STR A
13 o

m  Regulated accommodation

o
; &
: :
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Spanish

NielserSurvey Competition
Februan2015 AUthOrlty

June 2016
The main reasons for
. . Classification of tourists for motives according to the range of accommodation types
SeIeCtIng accommodation Source: Nielsen Survey origin February-March 2015
in tourist rental homes in 52.7%
. . Pri %
Spain are a better price, A 34.8% — 66.4%
Iarger Space and Independence (cooking. own meals time 11.7% 45.8%
availability of kitchen Amplitude of home 25.3%
equi pment' Capacity to lodge group
Security of the contracted
. Atmosphere, design
The search for experiences
associated with the Sefvices (cleaning, meals) 30.8%
pOSSIbIIIt_y of a more Relation with host 0.0%?1% —> 10.0%
personalized welcome by
the host / homeowneiis Accommodation in rental homes m  Regulated accommodation
only mentioned by 6.1% of
tourists.
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The daily economic contribution generated by the tourists who rent dwellings i
Spain is 84.8% lower in added value and 500% lower in employment with rega
to that obtained from clients in regulated dwellings.

The ecqnomic ImpaCt _Of rental properties Daily Economic impact in destination by type of accommodation
on a da”y dest”']a'“on IS 8&’4 VS 1486 Source: fronFamilitur. Egatur Turespafi Spanish 10T (INE). Units in euro
promoted by the formal offer because:

€ 20.3 less spent on accommodation. iig

€ 16.7 less spent on shopping, dining and 120 4 99.2%

entertainment (official statistics). 100 { aPove

It generates a multiplying effect @f31.2 less (using 80 -

input ¢ output tables) 60 1 407
40 7 l20.4
20 A

. . . 0
In terms of job creation the difference ovec
. - - . Accommodation
spreads to 9.8 direct and indirect jobs per | _ e
100 beds on housing versus 53.3 in accommodation user

regulated businesses
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6. The lower price of short term rentals proceeds from the differential regulator
and fiscal treatment and the lack of compliance with existing regulation

3 star hotels (Bed & Accomodation in rental home

Breakfast type)
Price of . 30.7 0
accommdation
(por bed) (Real)

REGULATED
24 mandatory fields
1,000 different
regulations

12.8 0 (42%)

Price
composition

Tourist accommodation in rental
housihg
7 areas patrtially req{ired compliance n
6 regulajions
Private surface for
guest 9 m2
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Someexamplesf the lackof shortterm rental regulationcompliance

Looseroomsare forbiddenin the

majority of regionallawsbut havea -
24% ofthe marketshare in STR

platforms.
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4. Final conclusions
General:

1 . Many of the supposed opportunities derived from the extension of STR are not positive.

This reality demands the introduction of an integrated response, which combines an improved
., System of statistical information, together with a regulatory framework which limits its negative
externalities and, at the same time, it guarantees the basic rights of consumers and an equal

level playing field.

3 The only way to fulfill legislation is involving P2P platforms in assuring its compliance.

Statistical:

4 . It is necessary to delimit what we are talking about when mention i s h a rtouristgseérvices. In
any case, the different criteria discussed in the majority of papers are very difficult to be

measured.

5 . There are two key issues in gathering information on this phenomenon:
-A regulation that requires an administrative register for their quantification and control.
-The participation of the intermediaries in the supply of information regarding the dwellings they

mediate and the principal features (price, size, location, occupancyé ).
Exceltur
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Thankdor your attention!

OscarPerelli
operelli@exceltur.org
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